Agricultural Marketing Service, USDA

Act. The Agricultural Marketing Act
of 1946 (Title II of the act of Congress
approved August 14, 1946, 60 Stat. 1087-
1091, as amended; 7 U.S.C. 1621-1627).

Administrator. The Administrator of
the Agricultural Marketing Service, or
any officer or employee of the Service,
to whom authority has been delegated,
or to whom authority may be dele-
gated, to act in his or her stead.

Cooperative agreement. An agreement
between the Agricultural Marketing
Service and another Federal agency or
a State agency, or other agency, orga-
nization or person that defines in the
general terms the basis on which the
parties concerned will cooperate to
serve a mutual interest on an agricul-
tural service project. The responsibil-
ities for AMS and each cooperator are
stated in the document along with the
conditions as applicable.

Department. The United States De-
partment of Agriculture.

Deputy Administrator. The Deputy Ad-
ministrator of the Science and Tech-
nology program of the Agricultural
Marketing Service agency, or any offi-
cer or employee of this agency to
whom authority has heretofore been
delegated, or to whom authority may
hereafter be delegated, to act.

Laboratories. Science and Technology
laboratories performing the official
analyses described in this subchapter.

Program. The Science and Technology
(S&T) program of the Agricultural
Marketing Service (AMS) which per-
forms official analytical testing serv-
ices, issues licenses for cottonseed
chemists, and conducts quality assur-
ance reviews and grants accreditation
or certification for commodity testing
programs of laboratories.

Quality assurance. The assurance that
there is accuracy of analytical data
using proficiency check sample or
analyte recovery techniques. In addi-
tion, the certainty that there is strict
adherence by the analysts in following
the quality control details in the rec-
ommended or official methods for re-
agents, laboratory apparatus and pro-
cedures. The overall objective of qual-
ity assurance, as a comprehensive pro-
gram, is to ensure that all analytical
data produced by the laboratory meets
certain quality criteria and that all
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data produced is reproducible, precise,
and accurate.

Quality control. The system of close
examination of the critical details of
an analytical procedure in order to
have the proper equipment parameters,
techniques, supplies and reagents to
achieve a predetermined level of qual-
ity data, with the performance of a
particular laboratory analysis.

Secretary. The Secretary of Agri-
culture of the United States, or any of-
ficer or employee of the Department to
whom authority has heretofore been
delegated, or to whom authority may
hereafter be delegated, to act in his or
her stead.

Service. The Agricultural Marketing
Service of the United States Depart-
ment of Agriculture.

[68 FR 42414, Aug. 9, 1993, as amended at 61
FR 51350, Oct. 2, 1996; 656 FR 64309, Oct. 26,
2000]

Subpart C—Good Laboratory
Practices for Commodity Lab-
oratory Analyses

§90.3 General.

Laboratory service programs of lab-
oratories certified and approved by the
Science and Technology shall have
good laboratory practice (GLP) re-
quirements that are generalized in this
subpart.

[68 FR 42414, Aug. 9, 1993, as amended at 61
FR 51350, Oct. 2, 1996; 656 FR 64309, Oct. 26,
2000]

§§90.4-90.100 [Reserved]

Subpart D—Quality Assurance

§90.101 General.

Laboratory service programs of lab-
oratories certified and approved by the
Science and Technology shall have
quality assurance requirements that
are generalized in this subpart.

[68 FR 42414, Aug. 9, 1993, as amended at 61
FR 51350, Oct. 2, 1996; 656 FR 64309, Oct. 26,
2000]

§90.102 Quality assurance review.

(a) Bach laboratory performing tests
and analysis under this subchapter will
be subject to a quality assurance pro-
gram evaluation at least annually, and
more often if deemed necessary by the
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